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KAISI 

UNI 
DESSERT 
Chilled 
Dessert 

NIJIYA 

Taste 
of 

Korea 

KAISI、Good Luck、Gold Medal 

○Youtube video  
○FB/IG social influencer marketing 

○Combined with important events：WBCQ  

Establish a "sweet" brand image 
○Convenience stores set up 

"dessert counter“ 
○Develop ancient and exotic 

flavor items 
○FB/IG social influencer 

marketing 

Japanese specialty drinks/ice 
products/snacks 
○Continue to develop specialty fruit 

beers 
○Developing compound-flavored 

milk-based ice products 

Launch Korean specialty 
products to discover the 
authentic Korean taste 
○ODM/OEMinstant 

noodles/snack 
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•Singapore 

• oat milk 

Oatside 

• Sweden 

• oat milk 

Oatly 
• Italy 
• almond nut 

milk 

Orasi 

•New Zealand 

• oat milk 

ALL GOOD 

The brand was established in 

2010, developed oat milk in 

2017, and launched All Good 

Oat Milk in 2019. 

Orasi is a 100% plant-based 

product line launched in 2015 

by Unigrà , a renowned Italian 

baking and foodservice group. 

OATLY was founded in the 
1990s by professors from Lund 

University in Sweden and has 

been around for nearly 30 

years. 

OATSIDE was founded in 

2020, with factories 

established in Indonesia 

and Thailand. 
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