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Financial Disclosures

Unit : NT million

2020 2021 2022 2023 2024 YOY
24 “vs.23”
Gross 1,446.33 1,777.36 2,163.33 2,059.49 2,146.15 +4.21%
revenue
(individual)

Consolidated 1,482.97 1,804.10 2,193.46 2,110.46 2,220.40 +5.21%
Revenue

Consolidated 129.78 148.22 183.83 173.48 199.77 +15.02%
Net Income

Profit 8.75% 8.22% 8.38% 8.23% ?.00% +0.77%
Margin(%)

EPS 1.37 1.57 1.95 1.84 2.11 +14.67%




2,500

2,000

1,500

1,000

500

Consolidated Revenue

Unit : NT million

2,220.40
2193.46 211046

1,804.10

1,482.97

MY2020 ®mY2021 wY2022 mY2023 wmY2024



600

500

400

300

200

100

0

Unit : NT million

Y2020

Y2021

Y2022

Y2023

Y2024

m  Gross profit
(Consolidated )

354.27

414.37

489.06

474.33

524.14

m-Gross profit (%)

23.89%

22.97%

22.30%

22.48%

23.61%
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Unit : NT million

lﬁ_/

Y2020

Y2021

Y2022

Y2023

Y2024

Operating
profit(Consolidated )

151.65

182.52

226.25

207.53

241.81

-#-Operating profit((%)

10.23%

10.12%

10.31%

9.83%

10.89%

I Operating profit(Consolidated )
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Unit : NT million

=

n

/

Y2020 | Y2021 | Y2022 | Y2023 | Y2024
B Net profit after

tax(Consolidated ) 12778 | 148.22  183.83 173.68 199.77
“#-Net profit after 8.75% | 8.22% | 8.38%  8.23%  9.00%

tax(%)

I Net profit after tax(Consolidated )
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Product Composition

(sale vs. net profit rate)

Unit : NT million

100% -
5'31%
- - - - -
60% -
- - - - -
20% -
® Original
0 _
% Y2020 Y2021 Y2022 Y2023 Y2024 Brand
s ® .A
Original .z ;3 523.41 540.10 606.83 676.55 gency
Brand Brand
Agency
genY 96772 127624 | 1,647.14 | 1,48248 148105 g Others
Others 10.11 4.45 6.22 21.16 62.80
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Operating Cash Flow

Unit : NT million
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EPS & Cash dividend/share

Unit : NT/share

2.50
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1.50 _= i
/
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0.00 /
Y2020 | Y2021 | Y2022 Y2023 Y2024
JEPS 1.37 1.57 1.95 1.84 2.11
-#-Cash dividend/share, 0.00 1.20 1.50 1.50 1.5
JIEPS -m=Cash dividend/share
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Financial Analysis

| Uquidity | 2020 | 2021 | 2022 | 2033 | 2024

CumentRafio (%)  23930% 241.33% 248.46 % 281.26% 256.40 %

Quick Ratio (%) 210.60% 202.445% 217.72% 257.25% 214.29 %
Operating
Performance

E:::uge Collection 43.40 45.79 45 79 47.58 37.90
Average Inventory

SR 23.98 32.07 33.27 25.22 30.29
Average Payment 44.44 35.82 34.05 34.95 36.95
Days

NetMargin (%)  875%  822% 838% 823% 9.00%
EPS(NTS) 1.37 1.57 1.95 1.84 2.11
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PRIVA! - .BRAND

KAISI - Good Luck * Gold Medal
OYoutube video 3 BRI B R A A
OFB/IG social influencer marketing " % KAISI 15, PR R

O combined with important events : WBCQ

; Esiqbllsh a"sweet" brand |mqge
‘ OConvenience stores set up

o

UNI

DESSERT ~ [FZ& 1A~  rdessert counter”
Chilled ]
Dessert ODeveIop ancient and exotic
flqvor items
OFB/IG social influencer
’ marketing

Japanese specialty drinks/ice

products/snacks

OContinue to develop specialty fruit m " 'Y sl

beers

ODeveloping compound-flavored

milk-based ice products . 5 :
) % . ” P

e Bk BRI

Launch Korean specialty
Taste _._m products to discover the
7F authentic Korean taste
(orea llnl =1 OODM/OEMinstant
noodles/snack 15




Establish.a P! sed Milk Import
Plat orm '

- @O o
o £ #80 R

OATLY was founded.in-the
Ly?

17905 Dy Professgifom Lund "/ 2017, and launched All Good
SISy In SwpEen anc 1ds ¢ Oat Milk in 2019.

4~ 4 beenaround fornearly 30 L

P— N yeas - Swlam ALL GOOD

The brand was established in
2010, developed oat milk in

* Singapore e [taly
e oat milk  Sweden « almond nut *New Zealand
. oat milk milk * oat milk

e Oatside
: Med in 0
|

2020, with factories ‘ ¢ :
established in Indonesia Orag}
and Thailand. v,o

).

Orasi is a 100% plant-based
/4product line launched in 2015
by Unigra, a renowned ltalian
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Project.disp. key.channels
CONVENIENCE

Hypermarket Serviee Stefon







