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Financial Disclosures

Unit : NT million
2020 H1 2021 H1 2022 H1 2023 H1 2024 H1 24H1

vs.23H1

Consolidated 679.06 820.40 1,112.17 1,141.00 1,146.35 0.47%
Revenue

Consolidated 56.49 74.20 103.92 95.47 113.23 18.60%
Met Income

Profit 8.32% 9.04% 9.34% 8.37% 9.88% 1.51%
Margin(%)

EPS 0.60 0.79 1.10 1.01 1.20 18.81%
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Unit : NT million

2020H1
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2024H1
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m  Gross profit
(Consolidated )
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Unit : NT million
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Operating
profit(Consolidated )
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Unit : NT million

120 10%
80
- 8%
40
0 - 6%
2020H1 | 2021H1 | 2022H1 | 2023H1 | 2024H1
Bl Net profit after
tax(Consolidated ) 56.49 | 74.20 | 103.92 | 95.47 | 113.23
#-Net profit after tax(%) 8.32% | 9.04% | 9.34% | 8.37% | 9.88%

B Net profit after tax(Consolidated )



Product Composition

(sale vs. net profit rate)

Unit : NT million

11.22%

m Original
Brand

w Agency
Brand

m Others

100% -
£.54%

- - - - -
- -

- - - - -
20% -

0% -

2020H1 2021H1 2022H1 2023H1 2024H1

Original| 540 48 247.82 25381 304.78 350.51
Brand
Agency 41097 551.00 856.00 832.10 749.66
Brand
Others 10.11 1.58 234 412 46.18




Operating Cash Flow

Unit : NT million
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EPS

Unit : NT/share
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O EPS
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0.79
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Financial Analysis

ity | 202001 | 202141 202001 | 2025H1 202441

Current Ratio (%)  205.89% 230.91% 212.14% 203.96% 202.78 %

Quick Ratio (%) 160.29% 15952% 171.15% 177.08% 184.83%

Operating 2023H1
Performance

:::;uge Collection 48 59 40 61 42 85 42 23 £52.03

Average Inventory

Turnover Days 32.71 42.87 39.58 30.45 19.74

Average Payment 48.10 51.59 32.62 34.63 37.22
Day$§

Net Margin (%) 832 % 9.04 % 9.34 % 8.37 % 9.88 %
EPS(NTS) 0.60 0.79 1.10 1.01 1.20
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Dessert. S s Products
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International Series Products
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