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Financial Disclosures

Unit : NT million

2021 2022 2023 2024 2025

Gross 1,777.36 2,163.33 2,059.49 2,146.15 2,183.10 +1.72%
revenue
(individual)

Consolidated 1,804.10 2,193.46 2,110.46 2,220.40 2,285.06 +2.91%
Revenue

Consolidated 148.22 183.83 173.68 199.77 211.59 +5.92%
Net Income

Profit 8.22% 8.38% 8.23% 9.00% 9.26% +0.26%
Margin(%)

EPS 1.57 1.95 1.84 2.11 2.24 +6.16%
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Unit : NT million

Y2021
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Y2025

B Gross profit
(Consolidated )

414.37

489.06
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547.47

®-Gross profit (%)
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Unit : NT million
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J.
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- Operating

profit(Consolidated )

182.52

226.25

207.53

241.81

253.68

-#-Operating profit((%)

10.12%

10.31%

9.83%

10.89%

11.10%

W Operating profit(Consolidated )

12%
10%
8%
6%
4%
2%
0%



240
200
160
120
80
40
0

Unit : NT million

Y2021
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B Net profit after

tax(Consolidated )

148.22

183.83

173.68

199.77

211.59

-B-Net profit after

tax(%)
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Product Composition

(sale vs. net profit rate)

Unit : NT million

M Original
Brand

W Agency
Brand

B Others

o - - - -
80% - 4.80% 4.41% 4.69% 5.81% 6.21%
- - -
. 12.16% 11.38% 11.04% 82%
40% - 12.21% % % 13.82%
20% - - - -
0%
Y2021 Y2022 Y2023 Y2024 Y2025
Original ., 4, 540.10 606.83 676.55 743.46
Brand
Agency . . .04 | 164714  1482.48  1481.05  1517.02
Brand
Others 4.45 6.22 21.16 62.80 24.58
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Operating Cash Flow

Unit : NT million

Y2021

N Y2022

"Y2023

297.31

Y2024

W Y2025
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EPS & Cash dividend/share

Unit : NT/share

2.50
2.00
- u
1.50 || /,- —
—
1.00
0.50 |
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Y2021 Y2022 Y2023 | Y2024 Y2025
JEPS 1.57 1.95 1.84 2.11 2.24
-#-Cash dividend/share| 1.20 1.50 1.50 1.65 1.65
1EPS «<B=Cash dividend/share

2.50

2.00

1.50

1.00

0.50

0.00

11



Financial Analysis

| liquidity | 2021 | 2022 | 2023 | 2024 | 2025

CurrentRatio (%)  241.33% 248.46 % 28126 % 256.40% 277.61%

Quick Ratio (%) 20244 % 217.72% 257.25% 214.29% 233.97%

Operating
Perfformance

g:;;"ge SELEEIET 45.79 45.79 47.58 37.90 31.15
Average Inventory

Tomouy Dove 32.07 33.27 25.22 30.29 39.95
Average Payment 35.82 34.05 34.95 34.95 41.38

Days

NetMargin (%)  g822%  838% 823% 9.00%  9.26%

EPS(NTS) 1.57 1.95 1.84 2.11 2.24
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medicine

“cooling
and thirst-
quenching”
to "daily

y
ingredien
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Ecologi

logistics
baskets

fertilizer

Principles of
Sustainabilit
y (ESG)

es in the
Super-Aged
Society

Y2025
Y2024
Y2023
Y2022

Y2021

15



rvingasa °
bridge
connecting
distinctive
oting products
Taiwan's from various
unique countries
products to '
the
internationa
| market ¢

"~ Export
revenue in
Y2025 grew

by 20.3%
compared to

Y2024.

The product
categories have
expanded from

snack foods to

h h
el ol f 2025 | —— - o
and pet supplies.
e 204.07
20 | — 0163
Y2023 . 167.27 1 943.20
] 161.49
e o | — 03155
! * cleaning
* daily supplies 159.88
necessities Y2021 — 1,644.22
* pet supplies
P PP 0 500 1,000 1,500 2,000 2,500

Europe+Middle -
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